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Executive Summary

The Bivings Group (TBG) recently conducted a study examining the use of the Internet by candidates
running for the United States Senate in 2008. This report is an update to our 2002 and 2006 studies,
with several new criteria added to account for new trends that have emerged the last few years.

The 2008 study explores the Internet presence of the campaign committees of 67 candidates: 26 Senate
incumbents and 41 Senate challengers, including 36 Democrats and 31 Republicans. The research was
conducted over a ten-day period, ending on April 30, 2008, at which time 26 of the 30 incumbents
running for reelection had official campaign websites. All of the challengers studied had websites at the
time of the research. The information about the specific features on the official campaign websites is
taken from data collected at that time. The research focused on 19 specific website features, which are
broken down in the Methodology section of this report.

Note: At the time the study was conducted in late April, Senate incumben&ider (BDE), Mike Enzi
(RWY) Jay Rockefeller (/V), and Ted Stevens-@K)did not rave Senate capaign websites.
Senators BiderRockefellerand Stevenbave launched websites since that time, but they were not
included in the study.

Key Findings

¢ Incumbentsare using the web more aggressively than they have in past cydieshe 2002
and 2006 cycles, challengers tended to have more feature rich websites than incumbents. In
2008, there is no overall trend. Incumbents were more likely to have voter registration tools
and multimedia content, while challengers were more likely to advertise presences on external
social networks and to include house party functionality.

e There is no real difference in the way Republicans and Democrats are tisgigcampaign
websites Republicans were more likely to have campaign blogs and multimedia sections, while
Democrats were more likely to have team building tools. Usage of the other studied features
was essentially identical.

e Many of the features being used to great effect by Presidential campaigresnot being used
by Senate cadidates. None of the sites reviewed in the study had a Barack Obama-style social
network built into their site. In addition, features like house parties and real time counters
6aY2ySe timghaébaeh aore features in many 2008 Presidential campaigns are not
used to a great degree by Senate campaigns.
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Many candidates are advertising their presences on thjpdrty social networks on their
campaign websites.Over half of campaigns linked to campaigns presences on networks such as
Facebook, MySpace and YouTube.

The rumber of campaignwebsites with blogs haicreased greatly, from 23 peent of
campaigns in 2006 to 4percent in 2008.Interestingly, Republican candidates were more likely
to have campaign blogs (48.4%) than Democrats (33.3%).

Candidates this election cyclere utilizing multimedia (audio and video files) more than in
previous years.In 2006, 54.5% of campaigns had multimedia on their websites, while in 2008
83.6% of campaigns host this kind of content.

Some basic features werpresent on virtually every campaign websit&lements that were

included on just about every site were News (91%), Biography (97%), Contact information
(98.5%), Online Donations (98.5%) and a Volunteer Form (91%).
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Introduction

As the Internet changes and grows, so should the efforts of Senatorial candidates to use this technology
to strengthen their campaigns. It is an excellent medium to reinforce their platforms, find new voters,
and reach as many people as possible. In addition, new Web 2.0 technologies give candidates the ability
to interact fully with their constituents.

LY HancI ¢KS . A@GAy3&a DNRdzLJ O2yRdzOGSR | aitdzReé aGAy
that Senatorial Campaign. This report seeks to continue this effort, as well as expand on it by comparing

previous data with new data. This report explores the Internet presence and efficacy of the campaign

committees of 68 candidates: 26 Senate incumbents and 41 Senate challengers, including 36 Democrats

and 31 Republicans.

We also compared the use of the Internet in 11 key races to all Senatorial campaigns in general, based
on the findings of Larry Sabato on June 18, 2008. 25 Senate candidates (both incumbents and
challengers) were considered to actively be in these races at the time of the study.

Our research was collected between the period of April 20, 2008 and April 30, 2008, at which time 26 of
the 30 incumbents running for reelection had official campaign websites. Since websites change rapidly,
this represents what was happening just in that ten-day period, which was directly before a majority of
the Senate primary elections.

In the name of full disclosure, The Bivings Group currently does work for a variety of Republican
organizations and a few Republican candidates for office.
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Methodology
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News Does the website provide news and press releases?

Bio: Does the website provide a biography of the candidate?

Contact Does the website provide contact information for the campaign?

Donations Does the website provide the ability to make donations online?

Volunteer FormsDoes the website provide a volunteer sign-up form?

Multimedia: Does the website offer audio and video files?

Blogs Does the website offer a blog?

RSSDoes the website offer an RSS feed?

Downloads Does the website provide downloadable fliers, web stickers, or other campaign materials?
External Social Network®oes the website link to presences on third-party social websites such as
MySpace, Facebook, YouTube and Digg?

Original ContentDoes the website offer other kinds of original content not covered by the other study
criteria?

Register Does the website aid the user in voter registration?

En EspanobDoes the website provide a Spanish alternative?

Fundraising CampaignBoes the website provide the ability for volunteers to organize their own online
fundraising campaigns?

Team ToolsDoes the website provide the ability for volunteers to organize their friends and family and
track activity?

House PartiesDoes the website help volunteers set up and search for house parties?

PodcastsDoes the website offer podcasts?

Polls Does the website offer interactive polls?

Real Time Counter®oes the website offer counters that increase as more activity is performed (such
Fd YRy®&e 062Y0¢é 0K

The official Senate campaign websites were located by consulting the Democratic Senatorial Campaign
Committee (dscc.org) and the National Republican Senatorial Committee (nrsc.org) websites. In

FRRAGAZ2Y S | 2A1ALISRAGSE NLEWIE BS G868 CRA BY FR (SR i £
majority of the official campaign websites.

These key races looked at in this study were identified based on an article written by Dr. Larry Sabato of
the University of Virginia.
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Findings

The following series of graphs provide a summary of the data collected and provides answers to the
questions posed during the study. Additional analysis can be found in the executive summary above.

Summary Graphs
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Percentage of Candidates
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Web Campaign Tools: 2006 and 2008
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News

Do Candidates Offer News on their Websites?
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Who is More Likely to Offer News on their Websites,
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Who is More Likely to Offer News on their Websites, Democrats
or Republicans?
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Biography

Do Senate Candidates Offer a Biography on their Websites?
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Who is More Likely to Offer Biographies on their Websites, Key
Race Candidates or All Combined Candidates?
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Contact Information

Do Senate Candidates Offer Contact Information on their
Websites?
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Who is More Likely to Offer Contact Information on their
Websites, Democrats or Republicans?

100%

80%

60%
BNo
Contacts
40% @ Contacts

20%

0%
Democrats Republicans

Who is More Likely to Offer Contact Information on their
Websites, Key Race Candidates or All Combined Candidates?

100%

80%

60%
BNo
Contacts
40% O Contacts

20%

0%

All Candidates Key Race Candidates

16|Page




Donations

Do Senate Candidates Offer Online Donations on their
Websites?
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Who is More Likely to Offer Online Donations on their Websites,
Incumbents or Challengers?
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Volunteer Information

Do Senate Candidates Offer Volunteer Forms on their Websites?
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Who is More Likely to Offer Volunteer Forms on their Websites,
Republicans or Democrats?
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Multimedia

Do Senate Candidates Offer Multimedia on their Websites?

OYes BNo
Who is More Likely to Offer Multimedia on their Websites,
Incumbents or Challengers?
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Who is More Likely to Offer Multimedia on their Websites,
Democrats or Republicans?
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Blog

Do Candidates Offer Blogs on their Websites?

Incumbents Challengers
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Who is More Likely to Offer Blogs on their Websites,
Incumbents or Challengers?
100%
80%
60%
ENo

Blogs

40% OBlogs
20%
0%

23| Page




Who is More Likely to Offer Blogs on their Websites,
Republicans or Democrats?
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RSS

Do Senate Candidates Offer RSS Feeds on their Websites?
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Who is More Likely to Offer RSS on their Websites, Incumbents
or Challengers?
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Who is More Likely to Offer RSS Feeds on their Websites,

Republicans or Democrats?
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Downloads

Do Senate Candidates Offer Downloads on their Websites?
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Social Netvorking

Do Candidates Offer Social Networking Links?
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Websites, Incumbents or Challengers?
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Who is More Likely to Offer Social Networking Links on their
Websites, Republicans or Democrats?
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Original Content

Do Candidates Offer Original Content on their Websites?

OYes BNo

Who is More Likely to Offer Original Content on their Websites,
Incumbents or Challengers?
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Who is More Likely to Offer Original Content on their Websites,
Republicans or Democrats?
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EnEspanol

Do Senate Candidates Offer Spanish Alternatives to their Websites?
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Fundraising

Do Senate Candidates Offer Individual Fundraising Campaigns
on their Websites?
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Who is More Likely to Offer Fundraising Campaigns on their
Website, Democrats or Republicans?
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Team Tools

Do Senate Candidates Offer Team Tools on their Websites?

OYes BNo
Who is More Likely to Use Team Tools on their Websites,
Incumbents or Challengers?
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Who is More Likely to Offer Team Tools on their Websites,
Democrats or Republicans?
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House Parties

Do Senate Candidates Offer Tools for Organizing House Parties
on their Websites?
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Who is More Likely to Offer Tools for Organizing House Parties

on their Websites, Republicans or Democrats?
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Podcast

Do Senate Candidates Offer Podcasts on their Websites?
OYes BNo
Who is More Likely to Offer Podcasts on their Websites,
Incumbents or Challengers?
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Counters

Do Candidates Offer Counters on their Websites?
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Incumbents or Challengers?
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Polls

Do Candidates Offer Polls on their Websites?
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Who is More Likely to Offer Polls on their Websites,
Republicans or Democrats?
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Register

Do Candidates Offer Registration on their Websites?

OYes BNo

Who is More Likely to Offer Registration on their Websites,
Incumbents or Challengers?
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Who is More Likely to Offer Registration on their Websites,
Republicans or Democrats?
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